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Who are we?

AN Introduction to Seymourpowel






We are the UK’s most
awarded design and
Innovation agency.

\Watch the sizzle reel here



https://seymourpowell.box.com/s/pgi65xgmkmt43oi0rxadp5e6h0pald2s

Designis about
making things
better for peopile,
business, and
the world.







Our Clients

We’'re proud to work with many of the world’s
best loved brands and most disruptive start-ups
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Tefal

SONY
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We designed the
Fairphone 2, the
world’s first ethical and
modular smart phone,
enabling easy repair.

\Waich the movie here



https://seymourpowell.box.com/s/ut2rrfha5zc2cf684n9zinq9zhgqatex
https://www.youtube.com/watch?v=mXhg2zNQ5Aw

We redesigned the

bottle for the much loved
Ribena brand to ensure it
Is compatible with
recycling technology.

Case Study



https://www.seymourpowell.com/case-studies/ribena
https://seymourpowell.box.com/s/ut2rrfha5zc2cf684n9zinq9zhgqatex
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We have shaped the
future of commercial
space travel.

\Watch the movie here



https://www.youtube.com/watch?v=y8vyfuiT5cs

Schools challenge, why this year?
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It’s our 40 Year
Anniversary!
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https://www.youtube.com/watch?v=bP15Vgt55Gk




The next 40 years
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The World’s first
cordless kettle
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Meaningful
iInnovation
starts with
understanding
people




The Brief
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The future of taking a break

Re-imagining the tea break.
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The future of taking a break

Re-imagining the tea break.
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We are looking for students to
iImagine ways to make the old
fashion tea break better!

To come up with ideas on the
theme of taking a break.

Whether that's better for
people, better for business or
better for the world.

This could be digital or physical,
a new product, experience,
service or system.
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ome Inspiration
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How might we design
a product t/hat solves
modern challenges
of taking a break?

Innovation is all about solving real human problems to
Improve user experiences. T hese human problems are
best discovered through first-hand observation.

What are the right questions to ask someone taking a
break to find out this information”?
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How might we rethink
packaging and
product formats ro get
to new innovations?

With more and more opportunities to take customer
experiences to new heights with developments in
packaging and product formats, what are some new
areas we can explore to take break-time to a totally
new dimension”?
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How can we utilise
product interfaces to
influence better
behaviours?

Product interfaces can serve not only to present
valuable information but also to encourage positive
behaviours during breaks, promoting more impactful
use of time, whether to enhance efficiency or facilitate
personal time. What other roles can interfaces play and
how can they add an extra dimension or enhance the
overall experience of time”?
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How canwe
transform experiences
through services and
systems?

Maybe it's not just about making a cup of tea or coffee.
It's about the entire journey and the relationship users
have with a brand. Nespresso, for instance, offers both
products and experiences through its business model,
supplying coffee through to snacks. How can we see
the broader picture to develop a service that enriches
the overall break experience”?
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Cutting-edge
technology to perceive
and interact with the
world

Bringing technology to create iImmersive experience
can engage our sense and unleash our creativity in
ways previously unimaginable.

It is phenomenal how people get influence by the
surrounding environment. Would we be able to
enhance our break time experience by having abllity to
controland design”?
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Creative thinking and
strategic foresight for
future scenarios

It might not tell us the future, but allow us to be aware of
emerging trends and behaviour.

Perhaps, enjoying a tea break in the space could be our
potential future.

¥2'20/0 Ob lIdmodinowAas 19 &



Submissions
ANa Judging criteria
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We are looking
for magination
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Two A3 boards - Submitted online as a .pdf

Confidential. © seymourpowell Limited, 2024. For Internal Use Only. All rights reserved.

W
)

¥2'20,0 O llIomodinowAss |R(



Ideas for Each Page - Page 1

Some things we’d love to see...

The challenge or opportunity you identified
Your research

Your thinking

Some work In progress

How your ideas developed
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Ideas for Each Page - Page 2

Some things we’d love to see...

A photo of a model

A photo of a prototype
A drawing or diagram
A visual or render

A story board
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Why you should enter
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Why enter?

A great opportunity to use your imagination to work through a project
from identifying a problem through to your big idea.
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Learning to present and communicate your ideas succinctly
IS an essential skill for any aspiring designer.

Your submission will be a perfect addition to your portfolio,
already In the perfect portfolio format.

Having worked alongside UK university design courses for decades
Seymourpowell is a known name and will look great on any application.

Spending a week at a world class design agency is an invaluable
opportunity to learn about the design industry first hand.
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The Grand Prize for the winner

One week
summer
Internship at
Seymourpowell
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N

Cash prizes for the runners up

1st 2nd 3rd

£300 £200 £150
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Best School
Award

For the school with a consistently
high quality of submissions

*Teachers in industry
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Awards
Presentation

July 2024
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Details & Next Steps
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www.seymourpowell.com/schools-competition
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http://www.seymourpowell.com/schools-competition

¢ Q&A period opens
0 Q&A period closes
0 Questions answered
o Submissions open
0 Submissions closed
0 Winners announced

¢ Awards presentation
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7th February
7th March
22nd March
25th March
31st May
June

July
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Shape
the future

To find out more please contact:

schoolscompetition@seymourpowell.com
www.seymourpowell.com/schools-competition

© seymourpowell Limited, 2024. All rights reserved.

Seymourpowell
The Factory
265 Merton Road

London
SW185JS
United Kingdom

+44 (0)20 7389 6433
www.seymourpowell.com
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